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OCEAN CONSERVANCY IS WORKING WITH YOU TO PROTECT THE OCEAN 
FROM TODAY’S GREATEST GLOBAL CHALLENGES. TOGETHER, WE CREATE 
EVIDENCE-BASED SOLUTIONS FOR A HEALTHY OCEAN AND THE WILDLIFE 

AND COMMUNITIES THAT DEPEND ON IT.
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Ocean Conservancy is at the forefront of ocean conservation. We work across the world to ensure a 
healthy ocean and protect the wildlife and communities that depend on it. Because the ocean impacts 
each one of us—the air we breathe, the water we drink, the food we eat—the ocean is the responsibility 
of us all. We are dedicated to finding solutions to the biggest threats facing our ocean. Whether that is 
working towards sustainable fisheries or ocean-based climate solutions, we take an adaptive, inclusive and 
holistic approach to conservation.

We keep it real.
Every day, Ocean Conservancy strives to tell real-world stories, and listen to the experiences of people who 
depend on a healthy ocean and collect information on our coasts and ocean.

We want to see change.
The road to change lies at the intersection of effective strategy, robust science, and many, many 
supporters.

We advocate for our ocean.
Ocean Conservancy has a laser-like focus on solutions and having a clear end goal—a healthy ocean for 
you, our families, and our generations to come—is integral to all of our work.

We inspire people.
Ocean Conservancy is a collection of people who love the ocean, our coasts, and coastal communities. 
We’re thankful for the opportunity to share this with people worldwide.
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Ocean Conservancy is celebrating 50 years of advocating for our ocean. In our first decade, our primary mission was 
to educate and encourage people to care about animals, which the founder and Board saw as the first step in 
developing a broader environmental ethic. The second decade brought the fight for key habitats to be protected 
under the Marine Sanctuary Program, and our staff hosted the very first International Coastal Cleanup® in 1986.

In the past decade, Ocean Conservancy has doubled its investment in our work to more than $25M and doubled the 
size of our staff to 160. While our focus has remained on a healthy ocean and the wildlife and communities it 
sustains, we have recently added an eighth major program area, support many ongoing, high-impact initiatives, and 
have expanded our ocean advocacy work in Washington, D.C. Our organization is far more complex, our programs 
more far-flung, and our teams more diverse than ever before.

Advancing Ocean Justice
“We are investing in this position as a deliberate, overdue choice for Ocean Conservancy – to firmly imbed justice 
and equity in our work for a healthy ocean,” said CEO Janis Searles Jones in December 2020 as she announced the 
creation of the Vice President for Justice and Equity position. The new position leads our plans to incorporate a 
justice and equity lens across all programs, government relations, and outreach strategies, and to build new 
partnerships with other organizations working on environmental and social justice. Persistent global inequalities 
accelerate ocean harm, fragment people’s relationships to the ocean, limit innovation in solving ocean problems, 
and obstruct our ability to effectively advocate for impactful ocean solutions. Our ocean advocacy must be 
thoughtful, agile, and intentional to work toward a future of greater global equity where all communities have the 
power and resources to equitably steward and benefit from the ocean.

A Decade of Growth and Change
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OTHER OCEAN CONSERVANCY PROGRAM AREAS

Confronting Climate Change – We envision a healthy 
future, free from greenhouse gas pollution and resilient 
to the climate impacts we can no longer avoid. 

Government Relations – We work to ensure that ocean 
advocates’ voices are heard in the halls of power, and 
our ocean gets the funding and attention it requires. 

Protecting Florida – From the Panhandle to the Treasure 
Coast to the Keys, Florida’s coasts serve as treasured 
sanctuaries and economic engines—places to enjoy as 
well as earn a living and build a life.

Protecting the Arctic – Without careful planning, 
management, and regulation, industrial activities could 
have dire consequences for a region already under 
enormous stress. 

Smart Ocean Planning – Coastal areas produce millions 
of jobs and billions of dollars, but competition for marine 
resources is rising. 

Sustainable Fisheries – Healthy fish populations and 
resilient ocean ecosystems support thriving businesses, 
provide ample fishing opportunities, and deliver 
nutritious protein to the dinner plates around the world.

Trash Free Seas – Scientists estimate that more than 11 
million metric tons of plastics are entering our ocean 
every year. 

https://oceanconservancy.org/blog/2022/09/07/celebrating-50-years-ocean-conservancy/
https://oceanconservancy.org/advancing-ocean-justice/
https://oceanconservancy.org/climate/
https://oceanconservancy.org/government-relations/
https://oceanconservancy.org/protecting-florida/
https://oceanconservancy.org/protecting-the-arctic/
https://oceanconservancy.org/smart-ocean-planning/
https://oceanconservancy.org/sustainable-fisheries/
https://oceanconservancy.org/trash-free-seas/


The Director of Internal Communications is a high-level staff member leading the strategic planning, execution, and 
content creation for excellent internal communications. With Ocean Conservancy going through tremendous growth 
and change, this newly created position is a high priority for the organization. The Director will establish a flexible 
framework for internal communications, help identify annual communications priorities, and support the development 
of a shared internal vision that advances organizational unity and creates an environment for excellence. Reporting to 
the Chief Brand and Communications Officer – with a throughline to the CEO and other executive leaders – the position 
will also support colleagues with other institutional and internal communications activities as necessary. Specific 
responsibilities include:

 Develop and execute an internal communications strategy and plan to support organizational priorities that:
 Delivers thoughtful and engaging content, presenting clear internal communications for Ocean Conservancy’s 

direction and reinforcing our organizational values. 
 Identify the most efficient and effective channels, vehicles, and tactics for more interactive leadership and staff 

communications.
 Increase staff engagement, including how to contribute and provide input to organizational decisions.
 Work directly with the Chief People and Culture Officer and Chief of Staff to set the tone for our organizational 

culture, with a strong foundation of trust, inclusivity and positivity, where all staff feel seen, heard, valued, and 
supported. 

 Connect staff at all levels of the organization to facilitate cross-programmatic and departmental collaboration, 
open dialogue, empathy, and feedback.

 Increase access to administrative and operational information. 
 Ensure the CEO, Chief People and Culture Officer, Chief of Staff, and other executive leaders are well supported 

to deliver excellent internal communications; draft thought pieces for Ocean Conservancy leaders. 
 Create and maintain an editorial calendar and process, ensuring coordination with other communications coming 

from the CEO and other senior leadership. 
 Leverage internal communications to support diversity, inclusion, belonging, empathy and justice, fostering a 

diversity of ideas and perspectives to advance Ocean Conservancy’s organizational goals and objectives.
 Monitor external news, working internally with the leadership and communications teams on rapid response 

communications to staff and board as needed. 
 Establish a system for measurement and evaluation of internal communications; manage budgets, contracts, and 

contractors related to internal communications. 
 Stay current on best practices and policies related to internal communications and integrate these into annual 

strategic work planning and ongoing management. 

The Opportunity
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The Candidate
Strong candidates will have at least seven years of professional experience, including specific experience in creating 
and managing streamlined and inclusive internal communications. They will have a track record of relevant 
communications, marketing, or branding work and a sophisticated understanding of success metrics. A growth 
mindset that learns from mistakes, adjusts direction, and advances objectives in a timely manner is essential. 
Salary minimum is $115,566; salary midpoint is $144,509.*

Experience & Skills
 Excellent writing, editing, and verbal communication skills in English; second languages, especially Spanish, 

highly appreciated. 
 Exceptional cultural competency and interpersonal communication skills. 
 Bachelor’s Degree or equivalent years of experience required in a communications-related field.
 Experience in wide-ranging or cross-functional areas of nonprofit management, and an eagerness to learn 

new skills or competencies. 
 Experience in change management, budget management, and project management. 
 Exceptional collaborative and flexible leadership skills; able to facilitate work effectively across diverse teams. 
 Ability to juggle many tasks simultaneously, manage details, take initiative, prioritize duties and follow 

through.
 Ability to train, develop, manage, and lead professional and support staff as spokespeople.
 Ability to travel (including internationally) at least once per quarter.
 Experience in environment/marine conservation or policy advocacy a plus.

We encourage applicants who have a diverse level and range of relevant skills and experiences to apply. A 100% 
match of the experience and skills above is not required. We want to support employees’ career growth and in 
return, our employees help Ocean Conservancy grow into a stronger, more inclusive organization.

* Ocean Conservancy is committed to equity in its pay practices and posts expected hiring ranges for its positions. 
Compensation will be commensurate with the candidate’s special skills, years of experience, location, and unique background. 
We welcome the opportunity to connect with potential candidates whose salary requirements may be outside of the expected 
hiring range.
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All first-round interviews for this position will take place via video conference.

DRiWaterstone HC is an executive search and development consulting firm that recruits senior leaders and works 
with them to build talented teams, create bold strategic plans, and design powerful fundraising programs.

COVID-19 REQUIREMENT
You will be required to provide proof of full vaccination status or submit to regular masking and testing as a condition 
of employment at Ocean Conservancy’s meetings, gatherings, and offices. You may request accommodation for 
medical or religious reasons.

EQUAL OPPORTUNITY EMPLOYER
Ocean Conservancy provides equal employment opportunities to all employees and applicants for employment and 
prohibits discrimination and harassment of any type without regard to race, color, religion, age, sex, national origin, 
disability status, genetics, protected veteran status, sexual orientation, gender identity or expression, or any other 
characteristic protected by federal, state, or local laws.

Applications can be submitted at 
https://waterstonehc.com/driwaterstonehc/position/oc-director-of-

internal-communications/
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